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An Overview of the Economic Importance of Canada’s Commercial Seal Hunt 
 
Introduction 

The recent implementation of a number of national bans on the importation of seal products, the 
on-going discussions of additional national bans and, possibly, a European Union-wide trade ban, 
have resulted in renewed discussions about the economic importance of Canada’s commercial 
seal hunt. Such discussions are typically hindered by a paucity of data on the economics of 
sealing in Canada. Where data appear to exist, the reliability of the information is often open to 
question. Even a Canadian government appointed panel – the Eminent Panel on Seal 
Management – recently reported that it is “difficult to assemble a comprehensive compilation of 
contributions to the sealing industry.” When the Panel “attempted to obtain reliable information 
on the value of the sealing industry”, it “found that such data are somewhat imprecise and 
sometimes lacking in consistency”.1 
 
In undertaking the present review, I have attempted to summarize what is known about the 
economics of sealing in Canada.  For context, I have also summarized the current status of trade 
bans on seal products that have been proposed or announced in recent years. All sources referred 
to in this paper – including documents obtained through Canada’s Access to Information Act – 
are available from the author upon request. 
 
Glossary 

Canada’s commercial seal hunt: The hunt for harp seals (Pagophilus groenlandicus), most of 
which occurs in March and April in the Gulf of St. Lawrence and on the Front off  Newfoundland 
and Labrador. This hunt targets harp seal pups between 2 weeks and 3 months of age (this age 
group making up over 95% of the catch in recent years), primarily for their fur, which is then put 
into domestic and international commercial trade.  

DFO: Department of Fisheries and Oceans, or Fisheries and Oceans Canada. DFO is the lead 
federal government department responsible for developing and implementing policies and 
programs in support of Canada's economic, ecological and scientific interests in oceans and 
inland waters.  DFO is currently the government department responsible for the management and 
enforcement of Canada’s commercial seal hunt. 

Eastern Canadian Arctic harp seal hunt: In addition to Canada’s commercial seal hunt, harp 
seals are also hunted in the eastern Canadian Arctic during the summer months. This hunt occurs 
primarily in open water and targets older seals. 
 
FOPO: The House of Commons Standing Committee on Fisheries and Oceans. FOPO is a 
permanent, multi-party Canadian government committee that studies and reports on matters 
referred to it by the House of Commons, or on topics the Committee itself chooses to examine. 
 

                                                 
1 Eminent Panel on Seal Management. 2001. Report of the Eminent Panel on Seal Management. Prepared 
for Fisheries and Oceans Canada. 145 pp. 
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Gulf: The Gulf of St. Lawrence, where approximately one third of Canada’s commercial seal 
hunt takes place.2 
 
Front: The area off of the east coast of Newfoundland and Labrador where approximately two-
thirds of Canada’s commercial seal hunt takes place.3 
 

Status of National Bans 

Legislative or regulatory actions against the importation of seal products have been proposed or 
announced in several countries. Our understanding of the status of regulatory actions concerning 
trade in seal products in countries around the world, as of November 2007, is as follows: 

• Belgium, Croatia, Slovenia and the Netherlands currently have national-level import bans 
on seal products in place, as does the United States and Mexico.  

• The United Kingdom has stated that it will not seek a national ban on seal products, but 
will work towards an EU-wide ban.  

• Italy has introduced an administrative ban on seal product imports and is moving forward 
with a legislative ban.  

• Luxembourg has suspended trade in seal products through a licensing program.  
• The Austrian National Council has voted unanimously to request its federal government 

to cut off the importation of seal products in Austria, and to lobby for an EU-level import 
and trade ban.  

• The German parliament has voted unanimously for a resolution asking the German 
government to push for a European-wide ban on seal products and, until such a ban is in 
place, to introduce a national trade ban in Germany.   

• There are media reports that the president of France has also made a commitment towards 
ending the importation of seal products.4  

• There are reports that the parliament of Panama has called on the government to ban the 
trade in seal products, but we have not been able to confirm this. 

• In January 2006, the Greenland Home Rule government ordered the government-run 
tannery, Great Greenland, to stop buying Canadian seal pelts, allegedly due to animal 
welfare concerns. The decision was retracted in May of the same year, although 
Greenland has stated that they did not import skins from Canada in 2006.5 

 
In 2006, the Council of Europe called on the parliaments of member states to promote initiatives 
aimed at prohibiting the import and marketing of seal-derived products6 and the European 
Parliament adopted a written declaration requesting the European Commission to draft a 
regulation to ban the import, export, and sale of all harp and hooded seal products.7  

                                                 
2 Calculated based on the reported landed catch of harp seals, 2000-2007. Data provided by Fisheries and 
Oceans Canada. 
3 Ibid. 
4 Garin, V. 2007. C’est notre planète. Les chroniques. RTL. Available at 
http://www.rtl.fr/info/chroniques/chroniquesint.asp?dicid=566328&rubid=502439. 
5 Greenland Home Rule. 2006. Management and Utilization of Seals in Greenland. Department of 
Fisheries, Hunting, & Agriculture. November 2006. 20 pp. 
6 Parliamentary Assembly, Council of Europe. 2006. Recommendation 1776 (2006). Seal hunting. 
Available at: http://assembly.coe.int/Main.asp?link=/Documents/AdoptedText/ta06/EREC1776.htm. 
7 Declaration of the European Parliament on banning seal products in the European Union. Adopted 26 
September 2006. Available at: http://www.europarl.europa.eu/sides/getDoc.do?pubRef=-
//EP//TEXT+TA+P6-TA-2006-0369+0+DOC+XML+V0//EN&language=EN. 



 3

Background to sealing in Canada 

The Government of Canada often claims that a ban on the importation and marketing of seal 
products would have a significant effect on coastal communities (i.e. those which occur around 
Newfoundland and in the Gulf of St. Lawrence), and aboriginal peoples in eastern (i.e. the 
Maritimes, Quebec, Newfoundland and Labrador) and northern Canada (i.e. the eastern Canadian 
Arctic).   
 
In so doing, the Canadian government is continuing its long-standing practice of deliberately 
blurring the distinction between different seal hunts in Canada. For the past two decades, the 
Canadian government has supported its continued and vigorous promotion of Canada’s 
commercial seal hunt by invoking Canada’s Inuit population to strengthen its argument.8 Such a 
tactic puts into practice a strategy first suggested in 1985 by the Canadian Department of External 
Affairs in a paper entitled “Defence of the Fur Trade”.9 To counteract the threat that the anti-fur 
movement posed to the future of the fur industry, the paper noted that “dramatic counter action” 
may be required. “Such action”, the paper suggested, “could be based on contradictory emotional 
themes to the same target publics, e.g. preservation of indigenous cultures”. In other words, by 
aligning itself with native peoples, the Canadian government hopes to capitalize on society’s 
concern – especially that of European society – for aboriginal peoples to counteract public 
opposition to Canada’s commercial seal hunt at home and, particularly, abroad. The tactical 
deception in this argument is that Inuit are not involved in Canada’s commercial seal hunt.  
 
Inuit sealing and Canada’s commercial seal hunt are separate and distinct from each other, and 
should be treated as such. The Canadian seal hunt and any discussion of import bans throughout 
Europe and elsewhere refers specifically to Canada’s commercial seal hunt, which occurs in the 
spring in the Gulf of St. Lawrence and on the Front off the coast of Newfoundland and Labrador. 
This hunt must not be confused with seal hunts conducted by Inuit, which occur in other places, 
at other times, and for different species of seals. Inuit sealing is discussed later in this paper. 
 
Importance of Canada’s commercial seal hunt to coastal communities in eastern Canada  

Canada’s commercial seal hunt is the largest commercial hunt for a marine mammal population 
anywhere in the world. It involves the largest number of people and kills the greatest number of 
seals. The two questions most often asked when considering the economic importance  of 
Canada’s commercial seal hunt are: How many sealers are there? And how much money do they 
make from sealing?  
 
How many sealers are there? 
The Canadian government claims that “thousands of seal harvesters and their families in 
Newfoundland and Labrador, Quebec and Canada’s North depend on the commercial seal harvest 
for a significant portion of their income”.10 Note once again, the intentionally misleading 
blending of Canada’s commercial seal hunt and the Canadian Arctic summer hunt. Again, these 
are different seal hunts, and they will continue to be discussed separately in this paper. 
                                                 
8 A 2001 memo from the Canadian Department of Foreign Affairs and International Trade recommends 
that Canada “play the Nunavut Inuit card as leverage to open the doors to obtaining a waiver [to the U.S. 
Marine Mammal Protection Act] and have the east coast sealers follow.” Document obtained through 
Access to Information.  
9 Canadian Department of External Affairs. 1985. Defence of the fur trade. A discussion paper prepared by 
the Department of External Affairs, Ottawa, Canada. 
10 Keddy, G. (Chair). 2007. Ensuring a sustainable and humane seal harvest. Report of the Standing 
Committee on Fisheries and Oceans. 29th Parliament, 1st Session. April 2007. Available at 
http://cmte.parl.gc.ca/Content/HOC/committee/391/fopo/reports/rp2872843/foporp04-e.html 
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In 2006, approximately 14,000 commercial sealing licences were issued for Canada’s commercial 
seal hunt.11  DFO has stated that it does not know how many of these licences are active, i.e. how 
many sealers participate in the seal hunt each year, but uses an estimate of about 5,000 active 
sealing licences.12  The province of Newfoundland and Labrador has the greatest number of 
sealing licences, with about 86% of commercial sealing licence holders residing there.13  A 
commercial seal hunting licence may be renewed for very little cost,14 and thus a large majority of 
licence holders will renew their licences even if they have no intention of using them.15 
 
There has been a moratorium on new sealing licences since June 2004. This measure was 
introduced to limit access to the seal hunt to those who have been sealing in the recent past.16  
 
How much money do sealers make from sealing? 
Canada’s commercial seal hunt is used as an income supplement, not as a primary income-
deriving activity.17  The amount of money paid to sealers is a percentage of the landed value of 
the catch, not an hourly wage.18 Thus the money an individual sealer earns is highly dependent on 
the landed value of seal pelts (which has fluctuated between an average price of $19 and $101 per 
pelt19 over the past ten years), and the number of seals killed by a boat’s crew.  Evidence taken 
from FOPO testimony indicates that a more reasonable amount a sealer might earn annually 
would be in the range of $5,000 - $6,000.20   
 
The Canadian Government also claims that income from seal harvesting can represent well over 
25-35 % of a sealer’s total annual income.21 Again, we have not been able to find any data to 
support this claim. However, sealers have recently reported that sealing accounts for perhaps 5-
10% of their income.22 
 

                                                 
11 Bevan, D. Testimony presented to the Standing Committee on Fisheries and Oceans. 39th Parliament, 1st 
Session. Thursday June 15, 2006. Documents obtained through Access to Information give a 2006 figure of 
14,051 commercial sealing licences issued in 2006. 
12 DFO. Seals and Sealing in Canada. Facts about seals – 2006. Available at http://www.dfo-
mpo.gc.ca/seal-phoque/reports-rapports/facts-faits/facts-faits20062010_e.htm. 
13 The Federal Role in the Seal Hunt. Document obtained through Access to Information, May 2007.  
14 The cost of a commercial sealing licence ($5) has not changed since 1982. Prior to this the cost was $1. 
Compared to the cost of commercial licences in other fisheries, and in comparison to the cost of a seal hunt 
observation licence ($25), the cost of a sealing licence is low. 
15 Furlong, J. (Canadian Sealers Association). Transcript of Interview with John Furlong, Fisheries 
Broadcast. CBN-AM, 20 December 2005. Also Roger Simon, DFO, personal communication. 
16 Fisheries and Oceans Canada. 2005. 2005 Seal Advisory Workbook. Seal Advisory Meeting, Access and 
Allocation Workbook. November 2005. 63 pp. 
17  There is little argument about the fact that no sealer earns their entire living from Canada’s commercial 
seal hunt.. See testimony by sealers presented to FOPO. 6 November 2006. Available at 
http://cmte.parl.gc.ca/cmte/CommitteePublication.aspx?SourceId=184865&Lang=1&PARLSES=391&JNT
=0&COM=10480 
18 Ibid. 
19 1997 average landed value was $19 per pelt; 2006 average landed value was $101 per pelt. 
20 Standing Committee on Fisheries and Oceans, Evidence Number 20, Unedited Copy. Monday, 
November 6, 2006 - Le lundi 6 novembre 2006, St. Anthony, NL. This figure is supported by personal 
communication between IFAW staff and sealers. 
21 DFO. 2007. Facts about seals – 2007. Available at http://www.dfo-mpo.gc.ca/seal-phoque/reports-
rapports/facts-faits/facts-faits2007_e.htm. 
22 Simmons, Michael. 2007. Sealers calling in to radio program: “West Coast Morning” . CBY-AM 
(Cornerbrook, NF). 18 January 2007; Warne, K. 2004. Harp Seals: The Hunt for Balance. National 
Geographic Magazine. March 2004, p. 63. 
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If one uses the DFO estimate of 5,000 active sealing licences, and the 2007 landed value of $11 
million, this works out to an even lesser average amount of about $2,200 per sealer. This 
calculation is obviously an oversimplification, as some sealing crews will kill more seals than 
others. As well, all sealers on a crew do not earn an equal amount; it is reported that sealing boat 
captains typically retain 50-70% of the landed value to cover costs such as food and fuel.23  
 
One active sealer has stated that many sealers engage in sealing “for the love of it rather than the 
money, which isn't there anymore”.24 This statement may seem shocking, but sealing has never 
been a money-making venture for many sealers. A Canadian government economic report from 
1977 notes, for example, that 15% of seal hunters who were actively hunting during the 1976 
sealing season did not realize any income as a result of the seal hunt, and that a wide dispersion of 
incomes was recorded for various methods of hunting seals ranging from zero to over $2000 
(1976 dollars).25   
 
Sealing as an important employment opportunity 

It is well known that sealing provides only a few days’ work each year. For example, regional 
quotas in the 2006 Gulf hunt (which accounts for about one third of the hunt) were exceeded in 2, 
4, and 6 days.26 On the Front, the entire longliner catch (122,999 seals) was taken in 3 days (April 
12-14).27  In 2007, DFO moved to a system whereby hunts were only opened for pre-established 
24 to 48 hour periods in an attempt to control quota overruns. The competitiveness and haste with 
which sealers strive to kill as many seals as possible in the shortest amount of time has led 
veterinary observers to express concern about the effect this has on humane killing practices in 
Canada’s commercial seal hunt.28  
 
It is often claimed that the seal hunt is a valuable source of income “at a time [of year] when 
economic opportunities are limited”. As previously noted, sealing does not provide a significant 
number of work days for the average sealer.  Sealers aim to take their allowable catch as quickly 
as possible for a number of reasons. First, every day spent sealing is a day spent at risk of ice 
damage to their boats, increased personal risk, and time away from their families and other 
responsibilities and opportunities. Secondly, as the seal hunt progresses, seal pups are growing 
and are more able to enter the water and swim, and are thus more difficult for sealers to kill and 
retrieve. Thirdly, towards the end of the sealing season, harp seals begin their northward 
migration, following the receding ice edge until they are out of range of most sealers.  
 
But perhaps most importantly, days spent sealing may mean days lost where a fisherman could be 
making more money engaged in other activity.  Most sealers are also involved in other, more 

                                                 
23 Larry Yetman, DFO, personal communication. The statement is supported by Roger Simon of DFO, and 
personal communication with sealers.  
24 Sealer Desmond Adams quoted in Taylor, B. Seal boats coping with ice crisis. Toronto Star. 21 April 
2007.  
25 Dunn, D.L. 1977. Canada’s East Coast Sealing Industry 1976: a socio-economic review. Fisheries & 
Marine Service Industry Report No. 98. Fisheries and Environment Canada. 54 pp. 
26 DFO Seal Hunt Quota Report. 2006. November 3, 2006. Received from Department of Fisheries and 
Oceans. 
27 Ibid. 
28 Burdon, R., J. Gripper, J.A. Longair, I. Robinson, and D. Ruehlmann. 2001. Observation of the Canadian 
Commercial Seal Hunt. Prince Edward Island, Canada. Report of an International Veterinary Panel, March 
2001. 36 pp. http://www.ifaw.org/ifaw/dfiles/file_95.pdf; Smith, B. 2005. Improving Humane Practice in 
the Canadian Harp Seal Hunt. A Report of the Independent Veterinarians’ Working Group on the Canadian 
Harp Seal Hunt. BLSmith Groupwork. August 2005. 26 pp. Available at http://www.ivwgonline.org. 
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lucrative fisheries, notably those for shrimp and crab. The crab fishery, like commercial sealing, 
employs some 4,000 fishermen in eastern Canada. However, the crab fishery has an average 
landed value 12 times greater than that of Canada’s commercial seal hunt, making it much more 
worthwhile for an individual fisherman.29 In addition, expenses in the crab fishery are low, in 
comparison to sealing.30  In many years sealers will stop sealing - even though the seal hunt may 
still be open and seals may still be accessible - in order to prepare for the crab fishery, which 
usually opens in early April and overlaps with Canada’s commercial seal hunt.  
 
Seal processing provides additional employment, but for relatively few people as well. Atlantic 
Marine Products, which processes roughly half the seals taken in Canada’s commercial seal hunt, 
employs 45 people year-round in Catalina, Newfoundland31 (population 153932 - or 3% of the 
population in that community), and 12 at a second tannery in Corner Brook, Newfoundland 
(population 20,083 – or 0.05% of the population in the community).33 Carino Company, which 
also claims to process half the pelts landed in Canada’s seal hunt, recently stated it employs 
between 26-100 people in Canada.34 
 
Even in 2006, a year of exceptionally high pelt prices, the vast majority (about 75%) of sealing 
communities in Newfoundland reported that less than 5% of their income was derived from 
sealing, with over half of the sealing communities reporting that less than 2% of their 
employment income was from sealing.35  
 
Importance of Canada’s commercial seal hunt to aboriginal people in Eastern Canada  

DFO’s landed catch statistics36 report that 1,056 harp seals were killed for “aboriginal initiatives” 
in eastern Canada in 2007, down from 5,105 in 2006. This represents 0.4 and 1.4% of the total 
Canadian commercial harp seal catch in these years respectively. The fact that DFO felt it 
necessary to specifically set aside quota for aboriginal initiatives, which are intended to 
encourage aboriginal involvement in the seal hunt by providing “an opportunity to learn about, 

                                                 
29 Average landed value of NF crab fishery, 2003-2007 was $195,270,005. Average landed value for the 
seal hunt over the same period was $16,846,054. Calculated using data from Fisheries and Oceans Canada, 
Newfoundland Region Statistical Reports. Available at http://www.nfl.dfo-
mpo.gc.ca/publications/reports_rapports.asp?Lang=English. 
30 See testimony by Joncas, J. (President, Multi Species Fishermen Oldfort-Blanc-Sablon).  “In the seal 
hunt the expense is so high they consider 50% of their trip is expense and the other 50% is work.” Evidence 
presented to the Standing Committee on Fisheries and Oceans, 6 November 2007. Available at 
http://cmte.parl.gc.ca/cmte/CommitteePublication.aspx?SourceId=184865&Lang=1&PARLSES=391&JNT
=0&COM=10480 
31 Antle, R. 2007. Seal pelt prices likely to drop. The Telegram (St. John’s). 13 February 2007. Page D1. 
32 Statistics Canada . GeoSearch 2006. Based on 2006 Census data. Tool at http://geodepot.statcan.ca. 
33 Statistics Canada. 2006. Population by Census subdivision (CSD) Newfoundland and Labrador. 2006 
Census.  
34 Given the range, these are presumably not all full-time positions. Hamnes, P. 2007. GC Rieber Skinn AS 
- 125 years on the global market. Presentation given at: International Conference on “Seals and society – 
how to manage resources and  interactions in the Baltic Sea and North Atlantic” Spa Hotel Rantasipi 
Tropiclandia, Vaasa, Finland. 16-18 October 2007. 
35 Newfoundland and Labrador Statistics Agency. 2006. Seal Landings by Port as a Percentage of Total 
Employment Income, 2006.  
36 DFO. 2007. 2007 Seal Quota Report. Catches to November 27, 2007. Preliminary Final.  
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and participate in, the commercial seal hunt”,37 suggests that aboriginal involvement in Canada’s 
commercial seal hunt is not significant at this time. 
 
Importance to aboriginal people (mainly Inuit) in Northern Canada 

A common misconception about Canada’s commercial seal hunt is that it is important to Inuit and 
other aboriginal peoples in northern Canada.  As noted earlier, although Canada’s commercial 
harp seal hunt is frequently promoted as an Inuit hunt,38 harp seals are not hunted in significant 
numbers by Canada’s Inuit.39 
 
Somewhere between 715 and 2000 harp seals are estimated to be caught by Canadian Inuit as part 
of their subsistence hunt in the eastern Canadian Arctic.40 A Nunavut government website states 
that Inuit do not consider harp seals to be “real seals”,41 and that when Inuit speak of seals, it is 
the ringed seal (Pusa hispida) to which they refer.  Harp seals are only hunted occasionally in 
Nunavut, largely as a source of dog food.42 
 
Canadian Inuit hunt primarily ringed seals, bearded seals (Erignathus barbatus) and walrus 
(Odobenus rosmarus). Ringed seals comprise the majority of the catch.  Approximately 50,000-
65,000 ringed seals are reported killed in Canada annually, predominantly by Inuit. About 35,000 
of these are landed in Nunavut. 43 A small fraction (7,500 in 2006) are marketed by the 
government of Nunavut at auction, putting about $450,000 into Northern communities.44 Seals (of 
any species) hunted by Inuit are not included in any seal product import ban that we are aware of. 
 

Value of Canada’s commercial seal hunt in relation to other fisheries in 2007 

The 2007 seal hunt had an estimated landed value of about $11 million in Newfoundland.45  This 
represents a 64% decrease in value from the 2006 landed value of about $30 million.46 
                                                 
37 Murray, L. 2007. Memorandum for the Minister. Atlantic Seal Hunt Management Measures and Total 
Allowable Catch for 2007. Fisheries and Oceans Canada  Document obtained through Access to 
Information. 
38 For e.g., CBC News. 2007. Canadian seal hunters travel to meet Dutch protesters. March 15, 2007.  
39 See Lavigne, D. and S. Fink. 2007. Canada’s commercial seal hunt and the Inuit question. International 
Fund for Animal Welfare. 2 pp. 
40 The DFO uses an Arctic catch estimate of 715 harp seals in their models. See p. 17 in Stenson, G.B. 
Estimates of human induced mortality in Northwest Atlantic Harp Seals, 1952-2004. CSAS Research 
Document 2005/50 . 35 pp.  The same report states that estimates of harp seals taken in northern Quebec 
are “very small”. 
41 “Inuit believe that there is only one nattiq. I am speaking about the seal that most Inuit call the ringed 
seal.  We Inuit do not refer to other seals, such as the harp seal, harbour seal, or any other seal, as real 
seals.”  - Peter Irniq, Repulse Bay. From the website: Sealing in Nunavut. Department of Economic 
Development & Transportation, Government of Nunavut.  http://www.edt.gov.nu.ca/sealing/resource.htm. 
42 Glenn Williams (Nunavut Tunngavik Inc.). P. 14. Report of the NAMMCO workshop on Hunting 
methods for Seals and Walrus. North Atlantic House Copenhagen, Denmark, 7-9 September 2004. 60 pp. 
43 Sealing in Nunavut. Department of Economic Development & Transportation, Government of Nunavut.  
http://www.edt.gov.nu.ca/sealing/resource.htm. 
44 Canadian Press. 2004. High sealskin prices boon to Nunavut economy. Available at: 
http://www.ctv.ca/servlet/ArticleNews/story/CTVNews/1104009859081_32?hub=Canada. Testimony 
presented by Mr. Raymond Ningeocheak (Second Vice-President, Nunavut Tunngavik Incorporated) 
before the Standing Committee on Fisheries and Oceans gives a slightly higher figure of $530,000 of 
income derived from sealing in Nunavut. Evidence Presented to Standing Committee on Fisheries and 
Oceans. Number 035. 1st Session, 39th Parliament. Thursday, February 1, 2007. 
45 Fisheries and Oceans Canada. Landings and Landed Value by Species. Newfoundland Region. Landing 
Year 2007, All Vessels. Run Date November 05, 2007. See Appendix 1. 
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Although there were 91,000 fewer seals reported killed in Newfoundland in 2007 than in 2006, 
the average landed value of a seal pelt (the price paid to sealers) was $53 per pelt in 2007, a 48% 
decrease from the average value of $101 per pelt received by sealers in 2006.47 
 
Thus far in 2007, the landed value of the 2007 seal hunt accounts for 2.4% of the landed value of 
all Newfoundland fisheries in 2007, and 0.046% of the projected GDP for Newfoundland in 
2007.48 
 
The landed value of seal pelts in Newfoundland currently ranks eighth in 2007, behind crab, 
shrimp, lobster, Atlantic cod, turbot, Stimpsons surf clams, and mackerel.49  
 
In examining the landed value of the seal hunt in recent years, it is evident that 2006 was an 
anomalous year, with highly inflated prices being paid for seal pelts. There are now indications 
that global demand for seal products is declining.  This can be seen in the evidence that, while in 
2006 the landed value of seal pelts increased considerably from 2005, the average export price 
did not increase from the previous year. There are indications that world inventories of harp seal 
pelts are currently very high, supporting the existence of the lower prices paid to sealers for pelts 
in 2007.50 In January 2007, processors were predicting a decrease in the price paid to sealers of at 
least 25% for the 2007 season. In actuality, pelt prices dropped by almost 50% (to between $10 
and $55 for beater harp seal pelts51 which comprise most of the reported catch in Canada’s 
commercial seal hunt).  Even at this greatly reduced price, Carino announced that it felt it was 
paying “what [it] consider[ed] a very high price in today’s market”, with indicators showing that 
the world price for sealskins was unlikely to increase.52  Processors also reported that of 10,000 
seal pelts put on the market in February 2007, only 600 sold, and none of the 3,500 offered at 
auction in Copenhagen sold. One processor stopped selling pelts in Russia because the price was 
too high for buyers, resulting in an inventory of at least 80,000 pelts.53 Another report noted that 
one Newfoundland seal processor had over 100,000 unsold seal pelts going in to the 2007 sealing 
season.54  The decline in seal pelt markets is thought by some to be a reflection of a decline in 
overall fur markets worldwide.55 

                                                                                                                                                 
46  Fisheries and Oceans Canada. Landings and Landed Value by Species. Newfoundland Region. Landing 
Year 2006, All Vessels. Run Date November 05, 2006.  
47 Calculated from information provided in reference 45 and 46.  
48 Department of Finance. Government of Newfoundland and Labrador. Selected Economic Indicators, 
Newfoundland and Labrador: 1997-2009. 2007 forecast as of October 2006. Available at 
http://www.economics.gov.nl.ca/frcstSellind.asp. 
49 See reference 45. 
50 Memorandum for the Minister. Atlantic seal hunt management measures and total allowable catch for 
2007. Document obtained through Access to Information. 
51 Carino Company Limited. 2007 Price List. March 27, 2007. Available at: 
http://www.carino.ca/products.php. 
52 Carino Company Limited. 2007. Notice to all sealers: Prices for seal pelts during 2007 season. 23 May 
2007. Available at: http://www.carino.ca/newsarchive.php?id=57&order=region. 
53 Murray, L. 2007. Memorandum for the Minister. Atlantic Seal Hunt Management Measures and Total 
Allowable Catch for 2007. Fisheries and Oceans Canada. Document obtained through Access to 
Information. 
54 Email discussion re: Seal hunt TAC. Document obtained through Access to Information.  
55 Ibid. 
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Value of Seal Products other than the Fur 

Harp seal pelts remain the most economically valuable product derived from Canada’s 
commercial seal hunt, accounting for over 96% of the landed value of the hunt in 2007, and 99% 
of the landed value in 2006.56 Canadian export figures for seal pelts (including, but not limited to 
harp seal pelts) from 2002-2006 are given in Appendix 2. Other products derived from Canada’s 
commercial seal hunt include seal oil, meat and penises. 
 
Seal Oil 
In 2007, 519,579 kg of seal fat (blubber) were reported landed, with a value of $283,529.57 
Although significant amounts of government funding have gone into trying to develop products 
from seal oil,58 a recent report from Memorial University of Newfoundland indicates that 80% of 
the seal blubber is currently discarded.59 
 
Canadian exports of marine mammal oil from 2002-2006 are listed in Appendix 3. Curiously, 
these data indicate that the second-largest importing country on this list in 2006 was the United 
States. This is noteworthy in that the United States has had an importation ban on marine 
mammal products – including seal oil – since 1972.  In testimony before the Standing Committee 
on Fisheries and Oceans, Mr. John Kearley, General Manager of the Carino Sealing Company 
admitted to illegally shipping seal oil to the United States under false documentation: 
 

In the United States we've had the Marine Mammal Protection Act 
now for a number of years, which put a ban on the importation of seal 
products into the United States… As a company, we have lost product 
that was accidentally trans-shipped through the United States and 
seized by U.S. Customs. We have to be very careful when we're 
shipping product now, so that the shipping line or whatever does not 
transship to the United States… For instance, the main hub of all 
courier companies in North America is most likely in the United States 
. When we ship samples of our product to our parent, we have to 
disguise the description of what it is, because it may be seized by U.S. 
Customs. We have to disguise what we are shipping. Just recently I 
shipped samples of our seal oil for analysis and I termed it marine oil 
so that people looking at the document would not know whether it was 
lube oil or whatever. You have to do these things. It's unfortunate that 
we're selling a legal product, yet have to disguise it as something 
else.60 

                                                 
56 Calculated from references 45 and 46. 
57 See reference 45.  
58Some of the examples of government funding for seal oil research since 2000 are cited in Appendix 4.  
There is additional government funding of seal oil research prior to 2000, including $144,842 from the 
Atlantic Canada Opportunities Agency  to Gateway Marine Inc. in 1999 to research and develop seal oil 
products. 
59 Anon. 2006. New Atlantic fishery by-products research centre to open. OCEANinsight. Department of 
Economic Development, Tourism & Culture, St. John’s, NF. Fall 2006. p. 1. 
60 Transcript of evidence presented to the Standing Committee on Fisheries and Oceans, 1st Session of the 
39th Parliament on November 6, 2006. Available at 
http://cmte.parl.gc.ca/cmte/CommitteePublication.aspx?SourceId=184865&Lang=1&PARLSES=391&JNT
=0&COM=10480 
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Seal meat and penises 
In 2007, 51,153 kg of seal meat (equivalent to meat from approximately 8,500 young harp 
seals61) was reported landed in Newfoundland, with a value of $23,341. Seal flippers brought in 
$142,152, and seal penises, $2,800. According to the DFO, finding a market for seal meat 
continues to present a major challenge for the sealing industry.62 The Canadian and 
Newfoundland governments provided an estimated $4.7 million in subsidies for seal meat from 
1995-1999.63 This experiment has been described by DFO as “very costly” and “propping up 
markets that didn’t exist”, with much of the subsidized meat being destroyed.64 
  
Seal hunting requires subsidies in order to be economically viable.65 

The Canadian government spent over $20.5 million in subsidies to the sealing industry between 
1995-2001.66  The government continues to provide indirect subsidies to support and promote the 
sealing industry, in direct opposition to the will of the Canadian public. For example, polling data 
indicate that 79% of Canadians are opposed to the use of taxpayer dollars to send delegations to 
Europe and elsewhere in support of Canada’s commercial seal hunt. Two-thirds of Canadians are 
opposed to government funding the development of new markets for seal products, and three-
quarters of Canadians are opposed to government providing icebreaking services to lead sealers 
to the greatest concentration of seals.67 
 
In April and May 2007, ice conditions off the Front caused over 100 sealing vessels to become 
trapped in ice. The resulting cost to Canadian taxpayers for Coast Guard support solely as a result 
of seal hunt activities was $3.41 million.68 An additional $7.9 million was also set aside to 
provide compensation payments for up to 5,100 fishermen affected by ice conditions.69 
 
After Canada, Greenland is the jurisdiction that hunts the greatest number of harp seals, with a 
reported landed catch of 90,351 in 2005. In that year, Greenland accounted for about 20% of the 

                                                 
61 Estimating 12 lb of meat available on a beater seal, as per testimony by Ken Jones before FOPO. 15 June 
2006. Available at 
http://cmte.parl.gc.ca/cmte/CommitteePublication.aspx?SourceId=173539&Lang=1&PARLSES=391&JNT
=0&COM=10480 
62 Fisheries and Oceans Canada. 2003. Atlantic Seal Hunt 2003-2005 Management Plan. Available at: 
http://www.dfo-mpo.gc.ca/seal-phoque/reports-rapports/mgtplan-plangest2003/mgtplan-
plangest2003_e.htm. See also FOPO testimony referred to in reference 61, and Access to Information 
Documents dated November 2006 state clearly that “there are no markets for harp seal meat”.  
63 This figure includes the estimated $2,585,000 subsidy from DFO, and the $2,143,000 subsidy from the 
Government of Newfoundland and Labrador, for a total estimate of $4,728,000.  Gallon, G. The Economics 
of the Canadian Sealing Industry. Canadian Institute for Business and the Environment. 37 pp + 
Appendices. Available at http://www.ifaw.org/ifaw/dfiles/file_226.pdf 
64 Ken Jones, DFO. Testimony given to the Standing Committee on Fisheries and Oceans, Thursday 15 
June 2006. Available at 
http://cmte.parl.gc.ca/cmte/CommitteePublication.aspx?SourceId=173539&Lang=1&PARLSES=391&JNT
=0&COM=10480 
65 See reference 5. 
66 Gallon, G. 2001. The Economics of the Canadian Sealing Industry. Canadian Institute for Business and 
the Environment. 37 pp + appendices. 
67 Polling data from an IFAW/Environics poll conducted in June 2007, summarized in Fink, S. 2007. Seals 
and Sealing in Canada 2007. International Fund for Animal Welfare. 17 pp. The complete polling data is 
available upon request.  
68 Anon. 2007. Cost of CCG Fleet Support to Seal Harvest Monitoring and Enforcement 2007. 3 pp. 
69 DFO. 2007. Canada’s New Government Provides $7.9 Million in Ice Compensation to Fishers in 
Newfoundland and Labrador and Northeastern Quebec. News release. June 21, 2007.  
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harp seals hunted in the Northwest Atlantic. About half of the Greenland pelts go into trade, the 
remainder are used by the hunter’s families.70  In 2006, Greenland provided 22.5 million DKR 
($4.3 million CDN) in subsidies to commercial seal hunters, corresponding to about 9000 DKR 
($1,727 CDN) to each hunter.71  In years when Greenland hunters catch fewer seals due to poor 
weather conditions, Greenland has imported pelts from Canada to supply their tanneries. The 
Department of Fisheries, Hunting and Agriculture of the Greenland Home Rule explains that “in 
this way, Greenland’s Inuit hunters profit from the commercial Canadian seal hunt since the 
tannery has been able to continue its maximum production capacity and thus also able to offer 
hunters reasonable prices when buying their skins at the trading stations”.72  The government of 
Greenland has clearly stated that it will continue to hunt seals, and to subsidize the hunting of 
seals, regardless of any trade bans on seal products.73  As a consequence, it is difficult to see how 
any EU ban on seal products would affect Greenlandic culture and livelihoods, as the claim is 
often made.  
 
Norway and Russia are the other two countries with commercial harp seal hunts. Norway 
reported catches of 13,440 harp seals in 2007.74  Russia reported a catch of 14,277 harp seals in 
the White Sea in 2005.75 
 
In 2007, Norway announced it would subsidize its harp seal hunt in the Greenland Sea to the 
amount of 13.5 million Norwegian Kroner (NOK, about $2.6 million CDN), to be divided 
amongst 5 sealing vessels.76 In 2006, the Norwegian government put 2.5 million NOK in direct 
subsidies into their seal hunt, and then proceeded to subsidize the burning of the seal pelts (which 
could not be sold) with another 2 million NOK subsidy.77  This ethically questionable and 
wasteful act would appear to be a further indication of declining demand for seal pelts in the 
global marketplace.  Regardless, the government of Norway has also stated that it will continue to 
hunt seals, and to subsidize the killing of seals, despite any decline in demand for seal products,78 
and thus any seal product import ban is unlikely to have a significant effect on sealing in Norway. 

                                                 
70 Greenland Home Rule. 2006. Management and Utilization of Seals in Greenland. Department of 
Fisheries, Hunting, & Agriculture. November 2006. 20 pp. 
71 Ibid. 
72 Ibid. 
73 Karlsen F. (Minister of Fisheries, Hunting & Agriculture, Greenland). 2007.  National import bans on 
sealskin – a threat to Greenlandic culture and identity. Presentation given at: International Conference on 
“Seals and society – how to manage resources and  interactions in the Baltic Sea and North Atlantic” Spa 
Hotel Rantasipi Tropiclandia, Vaasa, Finland. 16-18 October 2007. 
74 Norwegian harp seal catch for 2007 was 6,153 harp seals in the Barents Sea and 7,827 harp seals in the 
Greenland Sea. Submission by the Ministry of Fisheries and Coastal Affairs, Norway, to the Working 
Group of the European Food and Safety Authority. Stakeholders Consultation Meeting. 4 October 2007, 
Parma, Italy.  
75 ICES. 2006. Report of the ICES / NAFO Working Group on Harp and Hooded Seals (WGHARP). ICES 
WGHARP Report 2005, ICES Advisory Committee on Fishery Management. ICES C.M. 2006/ACFM:06. 
54 pp. 
76 Norwegian Ministry of Fisheries and Coastal Affairs. 2007. Selfangsten i 2007. Press Release. Available 
at: http://www.regjeringen.no/nb/dep/fkd/aktuelt/Nyheter/2007/Selfangsten-i-2007-.html?id=455371. 
77 Tonstad, Per Lars. 2006. Staten betaler for brenning av selfangst. Dagbladet.no.  31 May 2006. Available 
at: http://www.dagbladet.no/nyheter/2006/05/31/467752.html 
78 Statement made by Halvard Johansen, Deputy Director General, Ministry of Fisheries and Coastal 
Affairs, at the Stakeholder Consulation meeting of the European Food and Safety Authority, 4 October, 
Parma, Italy.  
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Implications of an EU ban on Canada’s commercial seal hunt 

The current seal product import bans being explored by various countries invariably include 
Canada’s commercial seal hunt but they also contain derogations for products derived from Inuit 
sealing. As noted above, Inuit sealing accounts for very little of the harp seal products put into 
international trade by Canada. 
It should also be noted that any reduction in the supply of seal pelts and other products in the 
global marketplace arising from trade bans should provide an increased opportunity for Inuit to 
sell their traditional seal products. There has long been the view that many consumers of seal 
products are more likely to want traditional products derived from Inuit sealing, than the mass 
produced seal products derived from Canada’s commercial seal hunt. If the Canadian government 
was truly interested in aiding Inuit communities, it might be better advised to increase efforts to 
tackle global warming, which will likely prove devastating to Inuit communities and Arctic 
ecosystems. Using Inuit as a “card”79 to prop up and defend Canada’s commercial seal hunt 
against the mounting opposition around the world benefits neither Inuit, nor the wider Canadian 
public.   
 
Of course, IFAW, like many organizations and countries opposed to Canada’s commercial seal 
hunt, is not opposed to seal hunting by aboriginal peoples for traditional or cultural purposes. 
 
Conclusions 

The available data indicate that Canada’s commercial seal hunt is far less economically important 
than is often claimed by the Canadian government and other industry proponents. One economic 
analysis of the seal hunt, 80 for example, found that while sealing industry advocates claimed a 
value of $15-20 million for the 1996 seal hunt, the net benefit in that year was only about $2.9 
million. 
 
Canada’s commercial seal hunt, as it exists today, is the product of significant government 
subsidies in the mid-late 1990s.  The DFO claims that the seal hunt has not been subsidized since 
2000.81 Nonetheless, the sealing industry continues to be kept alive largely by government 
financial assistance and promotion. Current support initiatives include sending official 
delegations abroad to promote the seal hunt (with at least 6 such excursions identified in 2006-
2007); organizing visits for European journalists and politicians to Canada to visit sealing 
communities; and providing funding for pro-sealing documentaries and arranging screenings of 
these for media, European officials, and trade groups.82 In 2006 and 2007, the Department of 
Foreign Affairs and International Trade spent more on the seal hunt issue than in any previous 
year.83 The Government of Newfoundland and Labrador dedicated $100,000 towards a sealing 
industry communications strategy in 2006-2007.84 Significant government funding continues to 
be put into seal processing and market development initiatives.85 Other costs of government 
                                                 
79 See reference 8. 
80 Southy, C. 1997. The Newfoundland Commercial Seal Hunt: An economic analysis of costs and benefits. 
37 pp + appendices.  
81 DFO. 2007. Atlantic Canada Seal Hunt Myths and Realities. Available at http://www.dfo-mpo.gc.ca/seal-
phoque/myth_e.htm.  
82 Government of Canada. 2007. Government Response to the Fourth Report of the Standing Committee on 
Fisheries and Oceans. Ensuring a sustainable and humane seal harvest. Available at 
http://cmte.parl.gc.ca/cmte/CommitteePublication.aspx?COM=10480&Lang=1&SourceId=214180. 
83 Ibid. 
84 House of Assembly Proceedings (Newfoundland). Vol. XLV No. 5. March 30, 2006. 
85 See Appendix 4 for a partial list of government support provided to the sealing industry since the year 
2000.  
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involvement in the seal hunt include the mobilization of officers to enforce seal hunting laws, 
tracking and analyzing impacts of the hunt on seal populations, providing transportation in 
support of the seal hunt (including helicopters and ice breakers), providing rescue services and 
delivering supplies to sealers, deploying spotter planes to identify seal herd locations for sealers, 
and providing marketing opportunities and lobbying governments outside Canada to allow the 
importation of seal products. As noted earlier, the public funding of many of these initiatives is 
opposed by the majority of Canadians.  
 
IFAW continues to argue that Canada’s commercial seal hunt is unnecessary, wasteful, and not 
economically viable. Without the subsidies and ongoing promotion efforts by the Canadian 
government, Canada’s commercial seal hunt would almost certainly not exist at the scale to 
which it does today. The damage to Canada’s international reputation, which undoubtedly occurs 
but is difficult to quantify, is another aspect that needs to be addressed in any proper economic 
analysis of Canada’s commercial seal hunt.  
 
 
 
 
Sheryl Fink 
Senior Research and Projects Specialist  
International Fund for Animal Welfare 
40 Norwich St. East 
Guelph, Ontario, Canada 
N1L 1P8 
 
IFAW Technical Report 2007-3 
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Appendix 1 



Landings and Landed Value by Species

Landings and Landed Value by Species

      19/11/2007 06:06
 

      

Newfoundland Region  
Preliminary Data - Subject to revision 

 Landing Year: (2007) Run Date: Nov 19, 2007
 Vessel Length Category: (All Vessels) Last Data Update: Nov 18, 2007 23:42
 (Numbers may not add due to rounding)  

 
Landed WT  
Round Lbs

Landed WT  
Round Kgs

Metric Tonnes  
Round WT

Number  
Landed

Landed  
Value

Avg Value 
Per Lbs/Num

         GroundFish  

100   Cod, Atlantic 36,178,332 16,410,384 16,410 0 $21,455,273 $.593

101   Cod, rock 150 68 0 0 $25 $.167

110   Haddock 666,723 302,424 302 0 $266,040 $.399

120   Redfish 5,337,231 2,420,952 2,421 0 $1,596,707 $.299

130   Halibut 625,491 283,721 284 0 $1,756,433 $2.808

140   American plaice 1,926,741 873,964 874 0 $569,064 $.295

141   Yellowtail flounder 6,239,873 2,830,388 2,830 0 $1,806,368 $.289

142   Greysole/witch 1,181,885 536,099 536 0 $466,041 $.394

143   Winter flounder 757,435 343,570 344 0 $162,050 $.214
144   Turbot/Greenland halibut 21,514,641 9,758,977 9,759 0 $19,034,344 $.885
160   Skate 2,631,998 1,193,867 1,194 0 $351,333 $.133

161   Dogfish 20 9 0 0 $4 $.200

168   Gurnet (Whip Sculpin) 44,848 20,343 20 0 $6,727 $.150
170   Pollock 2,180,443 989,042 989 0 $501,828 $.230
171   Hake, white 3,615,798 1,640,115 1,640 0 $1,138,374 $.315

172   Hake, silver 65,100 29,529 30 0 $21,700 $.333

173   Cusk 5,982 2,713 3 0 $2,044 $.342

176   Lumpfish 587 266 0 0 $68 $.117

177   Monkfish (Am angler) 609,408 276,426 276 0 $476,181 $.781
178   Sandeels/sandlance 5,063 2,297 2 0 $0 $.000

181   Sculpin 81,871 37,136 37 0 $8,174 $.100

182   Grenadier, rough-head 89,314 40,512 41 0 $15,473 $.173
192   Wolffish, Striped/ Atlantic 67,608 30,667 31 0 $10,937 $.162
193   Wolffish, Spotted 30 14 0 0 $0 $.000
197   Hagfish/slime eel 672,825 305,191 305 0 $504,619 $.750

GroundFish Total 84,499,397 38,328,675 38,329 0 $50,149,806 $.593
 
       Pelagics
200   Herring, Atlantic 32,215,880 14,613,027 14,613 0 $2,996,476 $.093
250   Mackerel 97,128,850 44,057,357 44,057 0 $14,277,928 $.147
251   Swordfish 45,672 20,717 21 0 $140,528 $3.077

253   Tuna, bigeye 285 129 0 0 $1,368 $4.800

254   Tuna, bluefin 30,399 13,789 14 37 $104,295 $3.431
263   Mahi mahi/dolphinfish 65 29 0 0 $10 $.154

360   Capelin 79,276,701 35,959,676 35,960 0 $10,140,228 $.128

372   Shark, blue 2,177 987 1 0 $929 $.427

http://www.nfl.dfo-mpo.gc.ca/publications/reports_rapports/Land_All_2007.htm (1 of 2)11/19/2007 9:18:36 AM



Landings and Landed Value by Species

375   Shark, mako 4,543 2,060 2 0 $1,346 $.296

379   Shark, unspecified 521 236 0 0 $161 $.308

Pelagics Total 208,705,091 94,668,008 94,668 37 $27,663,270 $.133
 
       Molluscs
606   Clams, propellor 1,243,365 563,987 564 0 $299,631 $.241
608   Clams, Stimpsons surf 33,750,223 15,309,001 15,309 0 $18,754,432 $.556

612   Scallop, Sea 587,781 266,616 267 0 $449,475 $.765

615   Whelks 164,633 74,677 75 0 $70,222 $.427

617   Scallop, Iceland 744,769 337,825 338 0 $462,445 $.621

650   Sea Urchins 114,262 51,829 52 0 $60,433 $.529

Molluscs Total 36,605,032 16,603,934 16,604 0 $20,096,638 $.549
 
       Crustacean

613   Squid, Illex 251 114 0 0 $251 $1.000

616   Cockles 2,329,792 1,056,787 1,057 0 $1,017,419 $.437
619   Sea cucumber 418,000 189,604 190 0 $104,500 $.250
700   Lobster 5,607,559 2,543,572 2,544 0 $28,345,767 $5.055
701   Crab, spider/toad 31,542 14,307 14 0 $11,040 $.350
702   Shrimp, Pandalus Borealis 274,503,211 124,513,840 124,514 0 $168,161,673 $.613

705   Crab, Queen/Snow 110,578,721 50,158,179 50,158 0 $171,159,736 $1.548

712   Shrimp, Pandalus Montagui 3,051,726 1,384,254 1,384 0 $2,818,341 $.924

Crustacean Total 396,520,802 179,860,656 179,861 0 $371,618,727 $.937
 
       Marine Mammals

801   Seal skins, harp, ragged jacket (no.) 0 0 0 7,152 $189,800 $26.538

802   Seal skins, harp, beater (no.) 0 0 0 190,647 $10,583,198 $55.512
803   Seal skins, harp, bedlamer (no.) 0 0 0 5,349 $90,239 $16.870
804   Seal skins, harp, old (no.) 0 0 0 1,878 $49,868 $26.554
807   Seal skins, hood, old (no.) 0 0 0 4 $15 $3.750
810   Seal skins, square flipper (no.) 0 0 0 14 $43 $3.036
811   Seal skins, harbour (no.) 0 0 0 4 $0 $.000

812   Seal skins, grey 0 0 0 6 $360 $60.000

813   Seal skins, ringed/jar (no.) 0 0 0 109 $1,066 $9.780

Marine Mammals Total 0 0 0 205,163 $10,914,588 $53.200
 
       Miscellaneous
846   Seal penis (no.) 0 0 0 142 $2,800 $19.718
847   Seal flippers (no.) 0 0 0 145,279 $142,162 $.979

862   Seal Shoulders 2,250 1,021 1 0 $704 $.313

863   Seal meat 112,771 51,153 51 0 $23,341 $.207

865   Seal fat 1,145,463 519,579 520 0 $283,529 $.248

928   Roe, lumpfish 81,512 36,974 37 0 $97,780 $1.200
951   Clams, Stimpsons surf, mantle 1,371,726 622,211 622 0 $1,706,779 $1.244
952   Tongues, sounds, cheeks 72 33 0 0 $216 $3.000
957   Fins, shark 34 15 0 0 $34 $.989
959   Groundfish Heads 2,039,946 925,313 925 0 $1,174,044 $.576

Miscellaneous Total 4,753,774 2,156,298 2,156 145,421 $3,431,388 $.722
 

GRAND Total 731,084,096 331,617,571 331,618 350,621 $483,874,418
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Appendix 2 
 
Canadian Exports of Seal Fur Skins by Country of Destination for the Last 5 years (CDN 
dollars) 
 

 2002 2003 2004 2005 2006 
HS 430170 - RAW 
FURSKINS WHOLE - 
SEAL 

     

Norway 3,046,648 5,998,388 6,858,225 6,761,996 10,042,654
Finland -- 300 509,888 1,912,936 2,964,716

Germany -- 11,390 1,117,775 255,228 2,091,143
China 28,510 207,933 734,942 -- 931,452

Denmark 749,155 562,625 148,130 11,285 222,556
Hong Kong 155 -- 80,521 380,338 125,105

Greece 6,799 -- 36,463 -- 14,529
Korea, South -- 29,981 17,713 -- 2,486

Greenland -- -- 2,108,421 4,000,000 --
Turkey -- -- -- 62,556 --
Russia -- -- 21,397 30,365 --

Kazakhstan -- -- -- 496 --
Mexico -- -- -- 13 --

France (incl. Monaco, 
French Antilles) -- -- 32,400 -- --

Poland 236,866 421,500 -- -- --
Ukraine -- 24,367 -- -- --

Taiwan (Taipei) -- 410 -- -- --
Estonia 245,737 -- -- -- --

Japan 11,434 -- -- -- --
Sub-Total 4,325,304 7,256,894 11,665,875 13,415,213 16,394,641

TOTAL (ALL 
COUNTRIES) 4,325,304 7,256,894 11,665,875 13,415,213 16,394,641

Source of data: Statistics Canada  
Table generated from: Industry Canada. Trade Data Online. http://strategis.ic.gc.ca 
Report Date: 30-Nov-2007 
 
* Note. As of 2007, the tracking code for seal furs is not searchable in this database, and seal 
furskins are instead included in the Harmonized System code for “Raw Furskins Not Elsewhere 
Specified”. 
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Appendix 3 
 
Canadian Exports of Marine Mammal Oil (Seal Oil) by Country of Destination for the last 
5 years (CDN Dollars). 
 

 2002 2003 2004 2005 2006 
HS 150430 - MARINE ANIMAL 
FATS AND OILS AND THEIR 
FRACTIONS - NOT 
CHEMICALLY MODIFIED 

     

Korea, South 275,866 127,702 327,487 842,308 558,630
United States (U.S.) 4,007 -- -- 25,891 328,814

Norway 3,200 4,876 206,269 519,994 323,539
Italy (includes Vatican City 

State) 199,992 365,044 17,896 123,983 93,932
Taiwan (Taipei) -- 8,923 49,757 103,435 64,146

Japan 32,268 46,017 13,880 5,631 34,284
China 288,997 343,704 10,000 11,386 17,541

Hong Kong 43,492 11,902 6,653 61,305 13,416
Poland -- -- -- -- 12,312

Cuba -- -- -- 6,004 10,832
South Africa -- -- -- -- 10,368

Singapore -- -- -- -- 8,646
Panama -- -- -- -- 5,659

Dominican Republic -- -- -- -- 5,196
Spain -- -- -- -- 2,090

Netherlands 4,000 5,330 34,460 29,632 --
Denmark -- -- -- 17,871 --

United Kingdom (U.K.) -- -- -- 8,955 --
France (incl. Monaco, French 

Antilles) -- -- 48 -- --
Argentina -- -- 1 -- --

India -- 49,294 -- -- --
Germany -- 11,321 -- -- --

Croatia 372,500 -- -- -- --
Czech Republic 25,392 -- -- -- --

Sub-Total 1,249,714 974,113 666,451 1,756,395 1,489,405
TOTAL (ALL COUNTRIES) 1,249,714 974,113 666,451 1,756,395 1,489,405

Source of data: Statistics Canada.  
Table generated from: Industry Canada. Trade Data Online. http://strategis.ic.gc.ca 
Report Date: 30-Nov-2007 
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Appendix 4 
 
Since the year 2000, publicly-funded support for the Canadian sealing industry has included, but 
is almost certainly not limited to, the following:  
 

• $3.41 million for the rescue of sealers who ventured out in bad ice conditions.86  
• A $362,000 “Advocacy Plan for Europe on Canada’s Seal Hunt” by the Canadian 

Department of Foreign Affairs and International Trade, including:87 
o $162,000 for Canadian Delegations to Europe in 2007,  
o $10,000  for a high profile meeting of like-minded countries, 
o $100,000 to bring foreign journalists to Canada, 
o $5,500 to bring communications representatives to the Gulf of St. Lawrence for 

the opening of the commercial seal hunt, 
o $34,100 To hold screenings of pro-sealing documentaries (the making of which 

also received federal government funding), 
o $21,000 New web site features to promote the seal hunt, 
o $30,000 for translation of documents. 

 
• $270,000 to the Seal Industry Development Council to “continue to maximize the 

potential of the seal industry (ACOA 2000); recipients of at least $236,865 in government 
funding in 1998. 

• $100,000 for a “Sealing Communications Strategy” from the Government of 
Newfoundland and Labrador.88 

• $50,000 to the Canadian Sealers Association to assist with operational costs. (2000)89 
• $734,000 to a seal processing plant in Quebec.90 
• $65,417 to Atlantic Marine Products to explore export opportunities for dressed seal 

skins (ACOA 2000), and $81,771 to expand into non-traditional markets for seal skin 
products (ACOA 2000), recipients of at least $401,240 in ACOA funding in 1998. 

• $49,073 to Caboto Seafoods Limited for marketing development of seal products (ACOA 
2001);  

• $71,556 to Carino Co. Ltd for a pilot project on value added seal skin processing (ACOA 
2001); and $5,880 to Carino Co. Ltd to study changing seal oil refinery for food 
processing (ACOA 2001), recipients of at least 180,000 in ACOA funding in 1997.  

• $81,110 to Memorial University of Newfoundland to provide evidence of health benefits 
of seal oil (ACOA 2001) and $32,000 to study the effects of feeding seal oil to hens 
(ACOA 2001); $676,976 (MUN 2005-2006) and $71,931 (MUN 2003-2004) for pre-
clinical trials on the benefits of a seal oil based intravenous product for medical 
applications; $25,406 for seal utilization research and presentation (MUN 2005-2006); 
$7,000 for study on conversion of seal blubber to biodiesel (MUN 2005-2006); $13,924 
for seal oil treatment (MUN 2005-2006); $5,667 for product and market development of 
seal meat (MUN 2002-2003); $7,500 for effects of dietary supplementation of seal oil in 
horses (MUN 2002-2003); $25,486 for applications of harp seal oil in reducing arthritis-
related discomfort (MUN 2000-2001); $20,417 for the incorporation and position of 

                                                 
86 See reference 68. 
87 Headland, S. 2007. Advocacy Plan for Europe on Canada’s Seal Hunt – March 2007. Document obtained 
through Access to Information Act. 4 pp. 
88 See reference 84. 
89 Government of Newfoundland and Labrador. 2000. News Release NLIS 4. 12 December 2000. 
90 Agriculture, Pêcheries et Alimentation Québec. Transformation du Loup-Marin aux Iles-de-la-
Madeleine.  
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omega-3 fatty acids into egg yolk lipids and sensory attributes of egg yolk from laying 
hens fed seal blubber oil (MUN 2000-2001); $27,500 for specialty lipids from seal 
blubber oil (MUN 1999-2000).91 

 
• $381,350 to North Atlantic Biopharma Inc. to develop a seal oil pharmaceutical product 

(ACOA 2004) and an additional $50,000 to help commercialize the product (2005). 
• $134,000 to Indian Bay Processors Inc. to “establish a facility to process seal meat” 

(ACOA 2004) 
• $132,000 to the Grey Seal Research and Development Society for “commercial seal 

marketing product development and research” (ACOA 2005). 
• $101,115 to GNP Craft Producers for a sealing economuseum (2002).92 
• $593,000 to build a new Sealing Interpretation Centre93 
• Government involvement to obtain a retroactive exemption for sealers who had failed to 

collect and remit Harmonized Sales Tax on the sale of seal pelts.94 For the years 2003-
2005, this would have amounted to a $6.3 million tax break for the sealing industry. It is 
unclear as to whether the exemption was granted.  

 
This list is undoubtedly not comprehensive, and as the Eminent Panel on Sealing found, it is 
“difficult to assemble a comprehensive compilation of contributions to the sealing industry”.  
 
Numerous other seal-related projects not listed here have received funds from the $10 million 
Fisheries Diversification Program, and general information about these initiatives (but not the 
amount of funds received) is available at http://www.fishaq.gov.nl.ca/fdp/projects.stm. 
 

                                                 
91 These figures are derived from grant information from Memorial University of Newfoundland 
http://www.mun.ca/research/publications/inventory.php (only government sources of support are included), 
and the Project Information Site of the Atlantic Canada Opportunities Agency at http://pub.acoa-
apeca.gc.ca/atip/e/content/default.asp. 
92 Atlantic Canada Opportunities Agency. 2002. News Release. GNP Craft producers receive funding to 
increase marking efforts. 12 September 2002. Available at http://www.acoa-
apeca.gc.ca/e/media/press/press.shtml?2052. 
93 Atlantic Canada Opportunities Agency. 1999. News Release. Regional Initiatives through EDC invest 
over $7 million in economy. 19 November 1999. Available at 
http://www.acoa.ca/e/media/press/press.shtml?1252 
94 Newfoundland Department of Fisheries and Aquaculture. 2006. HST on seal pelts should only be applied 
on a go forward basis. News  Release NLIS 5. January 4, 2006.  
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